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MANAGERIAL ABSTRACT

INTRODUCTION

The purpose of this report is to estimate the fair value of a 100% stake in an LLC to be
incorporated in the United Arab Emirates [UAE]. The company will operate underthe marketing
name XYZ. The valuation is carried out as of April 24, 2023. The valuation was c ut using
the income and multiplier method. The obtained value was discounted the interest rate
of 20%. The analysis shows that the fair value of the XYZ project isgestimated at USD 14 613
389. The author of the report stipulates that the subject of valuation e business concept
which is complementary to the business model of the compa%ra g under the name XYZ

Sp e for project development
CONTEXT AND STANDARD OF VALUES Q

yment] e
As defined by the International Valuatio

da (IVS), rket value is the estimated

amount for which an asset or liability shouldibe chang&n the valuation date between a

willing buyer and a willing seller in a “ length t ction, after proper marketing and
ies had each acted knowiledgeablyaprudently and without compulsion.

IVS, the rkeg value e equated with the concept of fair value,

ional Fi I Rep?;&andard No. 13 - Determination of fair value

. rding to %}Ie nition in the Polish version of the standard, fair

e recei to sell an asset or paid to transfer a liability in an

Sp. z 0. 0. and under KRS number XYZ, presented by those re

[more on business assumptions can be found later in t

t participants at the measurement date.

nsaction between market participants" indicated in the
length transaction" indicated in the IVS. Fair value is
ting Act as the amount for which a given asset could be
er the terms of an arm's length transaction, between
parties.

e tothis ion, the author held discussions and exchanged e-mails with Mr
XYZ and ndt
analysis of t inancial statements of Travel Manager KRS XYZ (i.e. profit and loss account,
balance sheet) for the period 01/01/2019-31/12/2021

e verification of the correctness of forecast calculations for the project under the name XYZ,

he following activities were carried out:

which were presented by people responsible for business development. [The author hereof did
not examine the probability of the adopted business assumptions [e.g. customer acquisition
cost, customer churn rate or probability of raising capital necessary for project development]
e modelling the profit and loss account based on available forecasts
e estimating the value of the project under the name XYZ using the income and multiplier method
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THE PURPOSE AND LEGAL AND METHODOLOGICAL CONSIDERATIONS
Valuation for informational purposes. Methodological considerations: Krajowy Specjalistyczny

Standard Wyceny ,0gdlne zasady wyceny przedsiebiorstw” (National Specialist Valuation
Standard "General Principles of Enterprise Valuation")

VALUATION ASSUMPTIONS

It is assumed that the business project subject to valuation will be leted, and the newly
established enterprise will have an organized team of assets and hu sources capable of
generating income, based, among other things, on the exper| eople responsible for the

development of the XYZ project and the assumed ners structure [Based on the
information received, it is assumed that the ’y sh@ders will be the

APPROACHES AND METHODS Q «
chod@ FCFF model

e income app h — discounted
— adoption: of put mu s for 2025 [achieving a break-even point in

ions] ? on the median of the multiplier: EV/EBITDA of
nies with ml business model (as of April 24, 2023), which have

project. lied EV was discounted at 20% (as in DCF) and adjusted
perating assets.

shareholders/founders of XYZ Sp. z 0. 0. KRS num

ER KRS XYZ;

Business assumptions of the project communicated during meetings and via e-mail
e Publicly available reports on the hotel and travel market, including information on competition

PERSONS RESPONSIBLE FOR THE XYZ PROJECT
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Prior to issuing this Report in its final version, Mr XYZ — actual beneficiary of XYZ Sp. z o.0.
[according to the information contained in the National Court Register] analysed the Draft
Report and discussed it with the author. On the basis of such a review, Mr XYZ confirmed that:

e he did not notice any significant errors or factual irregularities while reviewing the y@luation report;
e he supplied all relevant documents and other information which, to the best of hi edge, was

relevant to the valuation;
e he did not have any information or knowledge of facts or significant informatien not expressly
disclosed in the study, which could reasonably affect the conclusions ¢ herein.

ASSUMPTIONS AND LIMITATIONS !
The valuation was prepared on the basis of information opIe responsible for

the development of the XYZ project, based on t e of Wor’mptlons and taking into
account the limitations specified in the rep d be analysed in its entirety.
Any attempt to interpret it on the basis of se agme&ay lead to incorrect conclusions.

Yo V\\’y
A\

>
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PROFILE GENERAL PROJECT DATA

Name: XYZ
*62.01.Z
*79.11.A Legal form: LLC [in form n]
Scope of activity [PKD] Software related Address: none
activities, Travel agent KRS No.: none
activities

NIP No.: none

REG

* Mediation in the sale
Segment of products and services

in the tourism industry

KEY PARAMETERS VQULTIPLIERS

P/S n/a
P/EBIT n/a
P/Z n/a
Discount rate 20%

Mateusz Laska
Investment Advisor No. 570
Securities Broker No. 2931

The author of the report informs that all material
disclosures and reservations can be found on the
last pages of this report.



VALUATION AND SUMMARY

This report presents the valuation of the project under the name XYZ. The valuation is carried
out as of April 24, 2023. The valuation was carried out using the income and multiplier method.
The valuation using the income method determines the value at the level of 14 613 389.
The comparative valuation, in turn, estimates the value of XYZ at USD 22 The final
valuation is USD 14 613 389. The point valuation is a weighted average valuation where
the DCF and multiplier methods have a weight of 100% and 0%, regpectively. This approach
results, among others, from: the incomparability of the valued proj h the comparative
group, despite common points in the business model of XYZ mparable companies [more
about the comparable group can be found in the subseq art of this report]. The
comparative valuation is only intended to present |p|ent this report with an
alternative approach to valuation. The discount rat tlm e5|dual value is -20%
[multiplicative approach]. A summary is prowde table on ext page:

Oo

\g

>
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SUMMARY: VALUATION OF XYZ LLC| AS OF: 24-04-2023| DATA PROVIDED IN [USD BASE]

DCF:
Enterprise value 18 103
Interest debt 0

Financial assets, cash, and non-operating assets *

187266 736
Discount -20%

Company value based on DCF valuation Q 14 613 389
Comparative valuation: o é

@tipliers EV/EBITDA
Implied value based on the indicator 28 728 322

Weight of the indicator «\ 100%
g 28728322

Equity Value (Fair value of 100% of the shares)

28728 322
-20%

Equity Value (Fair value of 100% of the shares)

Discount

ative valuation 22 982 658

Verificat valuation: B]TDA&otel/Gaming sector 15.50

Year 2025

4781 533

Implie 27 748 990
Equi e( of 100% of 27773623

-20%

Co verificatio 22 218 899

Final valuation

DCF valuation 100% 14 613 389
Comparative valuation 0% 0
Total 100% 14 613 389
Share value of XYZ LLC usb 14 613 389

*Assumed initial capital
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APPLIED METHODOLOGY

When choosing the method of estimating the value of the enterprise, a number of factors were

taken into account:
e The purpose of the valuation

Determination of the value of the "XYZ" project is made for informational pUrposes, for the

owners and people responsible for the development of the projec nnection with the
above, the author assumes that the key for the owners is th of future benefits that can
be generated based on the resources held by the parent ¢ any,including the know-how and

competences of the founders.

e Type of valued assets Q

Factors that affect the ability to generate fut ults should be considered when conducting
the valuation process for enterprises. ndicated ac@oncern both identifiable assets and
d in the financial dats ernal factors should also be considered.

fenterp& valuation depends on the reliability and availability

by a significant dynamics of changes in financial results, the
ity of the valuation to the adopted assumptions.

select entities with the same business model, there is a
a comparison group for the analysed company. The
d reference indicators are therefore subjective.

d accounting and analytical data related to its operations [for XYZ Sp. z
0.0.]. Additionally, during technical sessions, people responsible for the development of the
XYZ project presented the business model and forecasts regarding the directions of
development and the market situation. When analysing the data, the author assumes that the
materials have been provided in good faith and that they reflect the entirety of future activity.
Based on the above criteria, the author of this report decided to carry out the valuation using
two methods, assuming different shares in the final valuation of the project

e DCF valuation
e Comparative valuation
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The DCF method

The DCF (FCFF) method consists in discounting future cash flows (updated with the weighted
average cost of capital). As a result of talks with XYZ and XYZ, economic and financial analysis
and analysis of the prospects for the development of the XYZ project, it was lished that
there are premises allowing to assume that positive cash flows will be genepate e future.
As a rule, the DCF method is used to value enterprises generating inc d positive cash
flows with an established market position, allowing for the assumpti further generation of
such income and cash flows. This method focuses on future flows andiiefefore allows for the
future benefits that will be generated by the entity to be tak actount. The DCF method
assumes that the value of equity at the valuation date equals t resent value of discounted
future cash flows plus the residual value. Valuation of ‘@ using@CF method may be
prepared on the basis of cash flows for owners ("F \) orfree ca oWs available to all capital
donors ("FCFF"). The value of the XYZ project wa mated siée Free Cash Flow to Firm
model, which can be represented as the fo formul \

est.debt + cash + non-operating assets

ng on the particular technique, cash flow streams, on the basis of
nterprise is determined, can be estimated in different ways. One of the
formulas allows you to calculate them as follows:

thodyde
which the f
most commonly us

FCFF = EBIT * (1-T) + A— A KON — CAPEX

where:

FCFF — free cash flow for all capital donors,
EBIT — operating profit,

T—taxrate

A - amortisation,
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AKON - change in net working capital,
CAPEX — capital expenditures.

Residual value is calculated for the period of stable cash flows after the detailed forecast

period and takes the following form: %

FCFF (1+g) Q.v.

RV = R )
S o )i
RV —residual value, Qe o
FCFFn — normalized cash flows in the resid iod
R — cost of capital,
g — long-term growth rate. O
Comparative :

method, as name suggests, consists in comparing the
ultiplie fthe o?l market of the selected company that we want
a‘given industry. It is the simplest valuation method

that can i e value §f virtually any company. The order of activities in the

ividual indicators,
iscount of the selected company in relation to the selected

ation of the p
of co

value.

ect companies for the comparative group, it should be noted that they
represent thétsame industry and have a similar scale of activity (i.e. similar level of revenues,
costs, assets). When selecting sector multipliers, attention should be paid to the Company's

perl

position in the scale of the analysed sector.
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PROJECT DESCRIPTION

XYZ is a travel optimization platform for individual clients who are also employees of
corporations in the SaaS model, as well as small and micro companies, sole proprietorships,
etc. It offers travel applications in which the user has access to over 900 ai 2,200,000
hotels and apartments, trains, buses, insurance, car rental, visa servicesgan r travel-
related services. Everything in one place and, what is more, every&nte rated with
XYZ.com, a platform where the same users book business XYZ for corporation®such as Google
and large and medium-sized companies and can collect loyalty points: , as part of untaxed

benefits, can also be donated by the company where they mpleyed. Fast and modern
mobile platform, application with access to negotiated rates, @el experts and the largest

selection in the industry. o

Key persons who will be responsible for developi prOJect

XYZ CEO XYZ Q

XYZ co-funder

XYZ, CTO XYZ.com Q

President,of XYZ, current@ |rect03ne of the largest booking portals in CEE

1.
2.
3.
4.

3 ? I law firm (confidential)

m money from subscription, which is often paid by the company as a

onetises each service provided as part of XYZ
e The company receives revenue based bonuses from airlines and other suppliers
e The company provides anonymized data for marketing purposes

The most important benefits of using the platform:
e Time saving
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e Everythingin one place

e Travel convenience

e Access to negotiated rates

e The possibility to collect points for business XYZ and use them in the same app for holidays
e Access to top quality customer service 24/7

Ownership structure: Q;

XYZ [ XYZ ! Investors

23 -

Project XYZ

he in tal., the founding structures will include beneficial owners who are
Sp. z ZYX]. As a result, XYZ will gain access to the developed technology,
will be uire the first customers on the basis of synergy.

Revenue breakdown:

Net revenue 2023P 2024pP 2025P 2026P
Regional 0 833 944 3115115 6783 425

Western Europe 0 2513451 8 568 495 19190 720

Global (US & Middle East) 0 1951317 12 500 718 40 395 983

Sum 0 5298 712 24184 328 66370128

Table 1
Source: data from the company
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100%
90%

80% 36,8%

51,7%
70% 60,9%
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50%

40%
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20%
10%

0%

10

2024p 2025 o 2026P
M Regional  m Western Europ Glo us %Niast)

Table 2
Source: data from the company o v

ion of the seat of the company in the territory of the United Arab Emirates.
However, ith accardance with the terms of the valuation of the XYZ project, the profit and loss
account was modelled in PLN, so the author of this valuation decided to use the USD/PLN exchange
rate = 4.0596 [average NBP exchange rate from April 24, 2019 - April 24, 2023, the period is identical
to the detailed forecast period (4 years)]

1. Forecasts of the Profit and Loss Account

|. Revenue
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The XYZ company intends to earn revenues from intermediation in the sale of accommodation,
transport, travel insurance and subscription fees for access to the platform. The key
assumptions that affect the company's revenues include:

e Number of platform users

o Customer churn rate

e Average transaction value per customer
e The level of the subscription fee &

The above values are variable for different regions in which XYZ intends'to operate. A summary
in this regard is provided in Table 3

II. Costs:

The largest costs incurred by the company are the cost: @

omm and transport. This

item is directly correlated with the number of t tions mam ers. The costs of this
item were included in the item "Value of good agcerlals ccording to data received
from people responsible for project devel the c Xcommodatlon is 95% of the
price paid by the end customer, tra ts 9 e price paid by the customer,
insurance costs 80% of the price pa| cust ummary of the variables that affect

, which has the g%st impact on the project valuation, is the cost
ced serviggsiinclude the following cost categories:

cquisition cost is variable and depends on the region of operation.

icense fees for XYZ Sp. z 0. 0. in the amount of 1% of the

ncludes a provision of 0.5% of the value of goods and materials sold,
cc odation costs. The assumption of the provision in the valuation model

ent approach to the adopted business assumptions.

Other costs:

e Other cost categories recognized in the profit and loss account are payroll and social insurance
costs

e Depreciation costs, which are derived from the activation of 50% of the costs of the R&D
department in the given period
e Costs of raising equity capital “other financial costs”

2. Capital expenditures
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The company intends to capitalize 50% of R&D costs incurred in a given year, which will then
be amortized in subsequent years. The technological facilities of the XYZ project will be leased
on the basis of license fees. License fees will amount to 1% of the net turnover generated by
XYZ in a given period. The related costs have been included in external services and depend on
the generated effects.

The forecast of capital expenditures can be found on the following page& t.

3. Net working capital
e NWOC is related to the increase in the scale of operations and the %ng values have been

assumed:
e |nventories: according to the received assumptions, no mv%are planned in the company
e Trade receivables: XYZ's business model is addres n@he retaildconsumer [B2C], people
responsible for project development do not assu red pa for travel, transport,
accommodation, etc. The founders allow t)’lelhty of ¢ atlon with banks that will
a

ms arefef the following types: Fly now pay
f preparation of this valuation, it was assumed

finance the end customer's expenses. Th
later (BNPL). On the other hand, as of
for the forecast of individual itemsgt

inal ¢ mer pays immediately, e.g. payment at

N
v

pliers %e entities providing hotel, transport or insurance
ace business model that aggregates demand and supply,

akretpl
S paynﬁ for accommodation or transport through the shared
rcial obligations are regulated on an ongoing basis. For forecasting

the gate, quick transfer, blik or

hat payments are made on an ongoing basis.

found on the following pages of this report.

IT rate. The people responsible for the project declare that the
be Dubai in the United Arab Emirates. There is no federal
n the United Arab Emirates (UAE). Instead, individual emirates have
axation systems. In Dubai, one of the UAE emirates, there is currently
no corporate income tax for most companies. However, from January 1, 2018, VAT (Value
Added Tax) was introduced, which is 5% and is applied to most goods and services. No CIT
significantly increases the value of free cash flows [including NOPAT, which in turn translates
into a higher value of the project compared to the value of the same project in Poland with no
change in other parameters]

5. Financing structure

Based on the assumptions presented by the people responsible for the project, it was assumed
that the company would be 100% financed with equity. The actual beneficiaries will be the
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founders of XYZ Sp. z 0.0.. XYZ has access to a credit line [due to directing a product at the B2B
segment], while the XYZ project will not use this form of access to capital. Therefore, as of the
date of the report, additional debt financing for the XYZ project was not taken into account.

6. Risk-free rate
The author of the valuation used the risk-free rate at the level of 4.3%& IS¥Ae yield on

Emirate of Abu Dhabi bonds with a duration of 2,905 [in years] as at the valU@tion date, i.e. on
April 24, 2023 |source: https://www.boerse—frankfurt.de/bond/xsl4@46—emirate—of—abu—

dhabi-3-125-16-26 q

7. Beta coefficient o

The beta coefficient was adopted at the lev .86. Onehe key assumptions for
conducting a valuation based on DCF is the ulatien of theydiscount rate. Most often, the
weighted average cost of capital [WACC] i r this i e case of the DCF method in the

FCFF version [i.e. the value for all capitalsdenors}. The discount rate, which corresponds to the
equity,acefleCts the capital costs for start-ups.

es ope ing under new business models, at the initial
ﬁnes hig an the market risk, and the cost of capital
each A per year [Kerins et al., 2002], and may even
2 e above situation, the beta coefficient can only be

o ple, G. Festel et al. propose an expert beta calculation
stage of development [Festel et al., 2013].

it is necessary to take into account the characteristics of young
y compared to mature companies. The beta coefficient is
ris crucial as an expression of the investor's perceived or
described in "Valuation of Early Stage High-tech Start-up
uermseherb and Giacomo Cattaneoc can be applied to the
help bring negotiations between entrepreneurs and

Cattaneo (2013) pointed to the inadequacy of adopting a "standard" beta
coefficient fo g the cost of equity for technological startups. They used the CAPM model
to calculate the base beta, to which market values of the risk-free rate and market risk premium
were adopted, along with the average expected rate of return on investment. The final stage is to
account for adjustments to modify the base beta based on a questionnaire with a total of 20
categories (the following values are assigned: from -1 to +1 [in increments of 0.5 point]), which are
related to the risk of a given enterprise within 5 categories:

e technology,

e product,

e implementation,
e organisation,
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e finance.
Summing up, according to Festel, Wuermseher and Cattaneo (2013), we need to assume an initial Beta value
of 6.4 and then make adjustments based on a qualitative risk analysis of the project. Below is a questionnaire
for the XYZ project, which was completed by people responsible for project development. Based on the
questionnaire, the base value of Beta [6.4] will be adjusted by -8.5%, which was then use etermine the
required rate of return. Therefore, the value of the Beta coefficient adopted for the calcu

Adjusted Beta = 6.4* (1-0.085) = 6.4*0.915 = 5.856

O
QS«\O
(@ DR\ &

\g

Ng
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Qualitative Assessment Questionnaire*:

Adjustment of the beta coefficient

0 05 a Result

Category Subcategory e 105

varior | e | Teomoeoy | ooy [ Teemongy | SIS0
ty . successful ona | successful in pilot | successful in demo " -1
technology experimental technical
laboratory scale plant plant
phase
Advantages . .
compardto | Nosvanges | ANTAES 1o | Coto il | Cose ey :
gy competitive identified identifiable identifiable identifiable
technologies
Reputation of ; . Moderate .
scientist No reputation Poor reputation reputation Good reputati reputation -0.5
. Basic patent : xtensive
Patent protection aNOIEgEZ:] a FllircS;tFi):rt\ePitle d close to being Bas: got portfolio of granted 1
PP PP granted Y patents
. Product benefits Product benefits its Product benefits
Product benefits igdiléztnk:ii?:g:tes not clearly clearly irst confirmed by -1
identifiable identifiable ts numerous clients
. . Unique selling Unique selling
Unique selling Unique .se”'ng proposition not proposition
T proposition not 5 -1
Products proposition identifiable clearly confirmed by
identifiable numerous clients
. Very low . Very high )
Scalability scalability Low scalability scalability 0.5
Competition Currently.s.trong Potentlall){ strong oder.a.te Ld mpetition Long—terr_n_ low 0
competition compe petitiol competition
. i “Business plan Business plan
. Business plan :
Business plan uniustifiable occasionally frequently 0
. proven proven
Technical | T Technical Technical
Technical development plan development plan
development plan 5 : -0.5
L N % o likely to be very likely to be
unjusti A stifiable A .
/ Justify feasible feasible
Implementation - - -
Marketingfplan A Marketing plan Marketing plan very
Markegting plal i Marketing plan . )
gk N difficult t P likely to be likely to be 0
unju 9 justifiable ) .
feasible feasible
. Business Business Business Business SRS
Business development plan development plan
development plan_| dewelopment plan | development plan . i -1
opment plan ult to justify Ustifiable likely to be very likely to be
) J feasible feasible
. Managtiment Management Managemlert\t tea(;n Management team .
eam ;/Iw some | toamis complete is complete an is complete and R
aws competent very competent
Headquarters Headauarters Headquarters Headquarters
ocation can be Iocatiocr]1 is fine location has location has many -1
improved advantages advantages
Low level of Moderate level of High level of Very high level of
competences of competences of competences of competences of 1
advisory board/ advisory board/ advisory board/ advisory board/
consultants consultants consultants consultants
Process not ve Process ver Process
- ™Y 1 Process efficient SS Very exceptionally 0
efficient efficient .
efficient
Sales plan Sales plan Sales plan Sales plan very 05
difficult to justify justifiable conservative conservative '
Costs plan Costs plan Costs plan Costs plan very 05
unjustifiable difficult to justify justifiable conservative conservative '
Finances Fundamentally Risk of low Average Currently high Fundamentally high 1
low profitability profitability profitability profitability profitability
Financial Financial Financial Financial resources Fi ial
RN resources for resources for resources for for next 3 years {Nanclaj resources
Liquidity plan for next 4 years are 1
next year are not next year are next 2 years are are
secured
secured secured secured secured
-85

*The questionnaire was completed by persons responsible for project development
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Operating parameters used to estimate the value of XYZ

Global (US & Middle

East)
85

4%
1694.94

10

Geographical division MESEEn
grap Regional Europe
User acquisition cost [USD] 50 100
Customer churn rate 8% 6%
Average transaction value per customer [USD] 584.65 1130.72
The amount of the subscription fee 0
Table 3

Source: data from the company

Number of platform users
Regional
Western Europe 0

13328

24614

29414
51 859
105 887

Global (US & Middle East) 0 3956 17 447
su 0& 13553 42823
Table 4

Source: data from the company v
“* At the end of the period o

Regional Western Europe
95.00%

99.00%

80.00%

0.00%

0.00%

Global (US & Middle East)

95.00%
99.00%
80.00%
0.00%
0.00%

If the parameters ¢

e key parameters that affect the operational results achievable by XYZ.
ge, the valuation will also change. It should also be noted that the value

of the XYZ project depends to a different extent on the factors that shape it, i.e. some

parameters have a stronger impact on the final result than others.
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Capital expenditures

History Forecast

2022-12-31 2023-12-31 2024-12-31 2025-12-31 2026-12-31

DATA IN [USD BASE]

Revenue - - 86 365 593 398 948 99 1100 532 247
CAPEX 0 50 000 123 750 1 Q0 180 900
CAPEX / Revenue

[%] n/a n/a 0.14% 0.04% 0.02%

Net working capital o é
History Forecast

NET WORKING

CAPITAL [NWC] 2022-12-31 2023-12-31 2 2025-12-31 2026-12-31
DATA IN [USD
BASE] ' &
Trade receivables - 2 1093011 3015157
Reserve - 3 - -
Trade liabilities 6618 1093011 3015157

3 0.00% 0.00% 0.00%

jon on t

>

ssum described on the previous pages is reflected in the income
age:
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Profit and loss account

2023-12-31 2024-12-31 2025-12-31 2026-12-31
A Net reyenges frqm the sale of products, goods and 0 86365593 | 398948990 |1 100532 247
materials, including:
B. | Operating expenses 749 100 87352 383 | 394 211080576 486
Amortisation 0 25000 86 137 250
Il. Consumption of materials and energy 11000 0 72 000 72 036
IIl. | Foreign services 332 04 3 9685 15 252 506 37736818
IV. | Taxes and fees 0 o 0 0
V. Salaries 319 200« 1135360 1734772 2609 161
4
VI. | Social insurance and other benefits QOE 283 840 433 693 652 290
V7 000 431 334 1909 823 5206811
0 81066881 |374764662 |1034162119
-749 100 -986 790 4 694 658 19 955 761
0 0 0 0
0 0 0 0
-749 100 -986 790 4 694 658 19 955 761
0 0 0 0
72 877 42 395 0 0
siness activity -821 977 -1029 186 4 694 658 19 955 761
K. 0 0 0 0
L. Negative goodwill write-down 0 0 0 0
M. | Gross profit (loss) -821 977 -1029 186 | 4694 658 19 955 761
N. | Income tax 0 0 0 0
R. Net profit (loss) -821 977 -1029 186 4 694 658 19 955 761
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WACC:

WACC ‘ Calculations Commentary
Cost of equity
Yield on Emirate of Abu Dhabi b ith a duration at
the valuation date of 2.905 [iyears]ig€. as of 24-04-2023
Risk-free rate 4.3% | source: https://www.bo
frankfurt.de/bond/xs1402929728 emirate-of-abu-dhabi-
3-125-16-26
The method of calcul has been described on the
Beta 5.86 ) :
previous pa his report
— 0,
ERP + CRP 6.79% for Abu Dhabi =6.79%
.nyu.edu/~adamodar/
Cost of equity 44.1%
Cost of debt capital Sr \
Cost of debt Effegtive interest rate on foreign capital in the company
Income tax rate g tax rate in the company
Cost of debt cap fter tax
/? Share of debt in the financing structure
.0% Share of equity in the financing structure

44.1%

Discount:

Calculations
e valued project * -20.00%

-20%
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DCF valuation:

EBITDA
EBITDA margin

Amortisation

Operating expenses

Profit (loss) on sales

Operating profit (EBIT)

Income tax
Operating profit after tax
(NOPAT)

Amortisation

CAPEX

CFF

Equity Value (fa
of shares)

Discount | Premium

Final valuation - Equity Value

Valuation date

2022

n/a
vy
dynamics n/a
Sales . n/a
margin

Operating

margin Q

5700378 a

12541725 b

18242103 c=a+b
0 d
24633,1 e

18 266 736 f=c-d+e

-20.0%
14613 389

2023-04-24
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2023P

(749 100)
n.d

749 100

n.

0)

. 0749 100
n/a

&(749 100)

50 000

(799 100)

0,778
(621 637)

2024P

(961 790

5000
8735 3

561,0%

(986 790)
-1,1%

986 790)
-1,1%

(986 790)
25000

123750

(1085 540)

0,539
(585 528)

2025P

4781533
1,2%

86 875

394
254 332

351,3%

4694 658
1,2%

4694 658
1,2%

4694 658
86 875

150 750

4630783

0,374
1733628

|24

2026P

20093 011
1,8%

137 250

1080
576 486

174,1%

19955761
1,8%

19955761
1,8%

19955761
137 250

180900

19912111

0,260
5173914



The author of the valuation decided to apply a 20% discount. Although the level of the discount
is significant, in the opinion of the author of this report, it is justified.
The DCF method gave the value of the XYZ project at USD 14 613 389.

COMPARATIVE VALUATION

Assumptions:
e The median of the following indicators was used for the final valuati BITDA for the last 4

quarters.
e A conservative approach was used in the comparative valuatiow a discount rate of 20%. In
the opinion of the author of the report, such a high disco te properly reflects the valuation of
a project which is compared to companies listed on gI@kets. Iéd be noted, however,
that the comparative valuation is only of illustrati ue e regipientof the report. The result
of the comparative valuation is not included in tthaluati n.@
The comparative valuation was made b%v &pany's forecasts and financial
assumptions for 2023-2024. Companie 3 glob rkets, which have a similar business
model to the XYZ project, were adoj @ S % group. Calculations are based on
April 24\?2 Project valuation was based on a single

ssigned for the projected EBITDA values in
ing profit plus depreciation is forecast in 2023-

date [total of four quarters] were adopted for the
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\[g Name Capitalisation EV/EBITDA
[millions USD]
1 Booking Holdings 100 197 19.8
2 TripAdvisor Inc 2 485 12.3
Comparative companies 3 Expedia Group Inc 13 945 10.3
4 Airbnb 72 060 31.0
5 Trivago 498 -

* Data for: 24.04.2023
The median used for the valuation: ;
e FEV/EBITDA= 16

Implied value 76 671 881.82
WACC discount coefficient 0.37
current value o < :> 28 703 689.10

1.00

28 703 689.10

Valu

based on operating profit + depreciation:

28728 322.2
100%
28 728 322.2
28728 322.2
-20.0%
ue 00% of shares 22982 657.7

The discount rate used in the comparative valuation is 20% and is the same as the discount rate
used in the DCF method.
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Verification

In order to verify the results obtained from the comparative valuation, the author valued the
XYZ project with the multipliers reported for companies from the Hotel/Gaming - Western
Europe sector. For this purpose, forecasts for the valued company for 2025 werefised [identical
to the multipliers for global companies/comparison group] and the valuggo /EBITDA
multiplier. The results are presented below:

Verification_ Comparative valuation: EV/EBITDA in the Hotel/Gaming sector

Sector Hotel/Gaming

[JIISI F\//EBITDA

Year 2025P
EBITDA in XYZ LLC o 4781533,0

lied value \ 74121 737,1
discount

fficien 0.37

27 748 990,2
m@h;

100%
27 748 990,2

Enterprise
Value 27 748 990,2
44.08%
Interest debt 0.0 | 2023-04-24
24 633,1 | 2023-04-24
Equity Value 27773 623,2
Discount |
Premium -20,0%

Value of 100% of shares 22 218 898,6

ased on the multipliers for companies from Western Europe is USD

S n Western Europe companies from the "Hotel/Gaming" sector are valued
at a lower V/EBITDA multiplier compared to companies from the comparative group.
Therefore, the authof does not raise any objections to the value of the ratios for global companies [the
value of the ratios could be distorted due to the small number of comparable companies]. It should be
remembered, however, that the Hotel/Gaming sector is not homogenous and the comparable
companies include companies that have a completely different business model compared to the valued
project. Detailed methodology and list of companies included in the above-mentioned sector can be

found on Professor Aswath Damodaran's website: https://pages.stern.nyu.edu/~adamodar/

Summing up:
The comparative method gave the value of the project at the level of USD 22 982 657.7
Final valuation:
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SUMMARY: VALUATION OF XYZ LLC| AS OF: 24-04-2023| DATA IN [USD BASE]

DCF:

Enterprise value 18 242 103
Interest debt 0
Financial assets and cash and non-operating assets * 24 633

18 266 736
-20%

Discount ~
Company value based on DCF valuation ; 14 613 389
Comparative valuation: ::

Equity Value (Fair value of 100% of shares)

28 728 322
\ 100%

28 728 322
Equity Value (Fair value of 100% of shares) 28728 322

Discount : i -20%

mparative valuatio V 22 982 658
: EV/EBITDAin&maming sector 15,50

Year 2025
4781533

The implied value based on the indicator

%tipliers EV/EBITDA

Indicator weight

EV/EBITDA
27 748 990
27773623

-20%
22 218 899

3 14 613 389
Comparative valuati 0% 0
Total 100% 14 613 389

XYZ LLC share value usD 14 613 389

*Assumed initial capital

Valuation of the project under the name XYZ. The valuation is carried out as of April 24, 2023.
The valuation was carried out using the income and multiplier method. The valuation using the
income method determines the value at the level of USD 14 613 389. The comparative
valuation, in turn, sets the value of the project at USD 22 982 658. The final valuation is USD 14
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613 389. The point valuation is the average of the valuation where the DCF and multiplier
methods have a weight of 100% and 0%, respectively. This approach results, among others,
from: the incomparability of the valued project with the comparative group, despite common
points in the business model of the valued project and comparable companies. In addition,
comparable companies, due to their long-term presence on the global mar. r access to
capital, are characterized by a different level of risk in relation to XYZ, whichgs w valuator
decided not to include the results of the comparative valuation in th&valuation. The
comparative valuation is only intended to present the recipie this report with an
alternative approach to valuation. The discount rate used to estima:%sidual value is 20%
oject,

[multiplicative approach]. With the development of the val it will be possible to

assign a weight greater than 0% to the multiplier vaIua@h mparison group.
S the I

6 eUSD 14 613 389.

The final valuation [pre-money] of the XYZ projecQ

OQI}’?"&
.

N\
ATy

SENSITIVITY ANALYSIS
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This section presents an analysis of the sensitivity of the valuation to the adopted assumptions.
For the sake of transparency, the author of the report presented the impact of changing
individual assumptions in the DCF model.

Change of assumptions regarding the DCF model [two-factor analysis]:

Sensitivity Analysis [ Beta | Financing structure [share of foreign capital]

14 613,39 3.50 4.00 4.50 5.00 5.50
0% | 322044 26603,9 22304,7 18927,1 16223,1

5% 33780,2 280552 23633,8 20142,0 173333 156
10% 35472,1 29623,8 25078,6 21469,1 18551,7

6.50 7.00 7.50 8.00
12212,4 10702,4 94315 83527
9,7 13142,5 115557 102158 9074,7
16 158,7 1 1,3 125029 11089,1 98814

, 2 26092,7 23457,5 211854 19211,6 17485,7

15% 37292,3 313232 26653,1 229231 1989238 17 395,7 1 135580 120653 10785,8
ETa 20% 39254,7 331687 28373,9 245210 ZQ 19470,7 18 @16 85,1 14737,8 131609 118043
structure 25% 413753 351783 302602 262827 23 21030,8 420 18007,7 16062,7 143958 129564
[share of 30% 436725 373731 323346 282 842,17 2277 &05,3 196059 17557,5 157945 14266,1
foreign 35% 46167,6 39777,5 346242 3039 2 24 7&23 9251 21410,0 19252,5 17387,2 157634
capital] 40% 488854 424206 37161, 4,4 799 174,7
)3

51855,1 45337,0 3998 317 427,3 28553,9 257953 23403,5 213152 194804

55111,0 48568,0 39, 63 3 6,532 275,2 313658 284822 25967,1 23759,0 21808,8

8 52163,7 46 686,4 42037, 8050,5 355456 34601,3 31594,0 289539 26621,9 245509
A3

3
56 185, 45 &MOJ 39330,6 38354,1 352289 32465,7 30008,8 278133
Q Sensitivity Analysis : BETA
24717 259,6

Za61 80 6260 725,6

75 -5181 877,1
7,0 po11 022,24
6,0

. 1

D 59

o
K=
50 4313 746,1
a5 7691 326,9

Changing

Changing the value

t of , the valuation was presented with a Beta of 5.86. The table above

atio Beta in the range of 3.5-8. In addition to the final valuation, a financing
structure of T00% quity was adopted. The table above also considers this parameter as a
variable that affects the final result. If the Beta coefficient was changed to 3.5 and with the
same financing structure, the value of the project would be USD 32 204 373,03. On the other
hand, with no change in the Beta coefficient and an increase in debt capital in the financing
structure to 50%, the value of the XYZ project would be USD 32 275 217,70. A detailed
sensitivity analysis is presented in the table above.

Sensitivity Analysis [ WACC | Discount/Premium ]

WACC
[1461339 200% 250% 300% 350% 40.0% 44.1% 450% 50.0% 550% 60.0%  65.0%
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-30% 48364,94 34042,27 2523834 19389,07 15289,17 12786,72 12300,35 10054,77 8326,66 6970,49 5888,68
-25% 51819,58 36473,87 27041,09 20774,02 16381,25 13700,04 13178,93 10772,95 8921,43 746840 6309,29
-20% 55274,22 3890545 28843,83 22158,94 17473,34 14057,52 11491,15 9516,19 7966,28 6729,92
-15% 58728,86 41337,05 30646,58 23543,88 1856542 15526,73 14936,13 12209,35 10110,96 8464,17 7150,53
-10% 62183,52 43768,63 32449,30 24928,83 19657,50 16440,05 15814,72 12927,55 10705,70 8962,07 7571,14

-5% 65638,16 46200,24 34252,05 26313,75 20749,58 17353,40 16693,31 13645,75 11300,46 9459,96 7991,78
Discount/Premium 0% 69092,80 48631,84 36054,79 27698,69 21841,66 18266,74 17571,92 9957,84  8412,39

5% 72547,43 51063,42 37857,54 29083,61 22933,75 19180,06 18450,51 10455,75  8833,02
10% 76002,07 53495,02 39660,26 30468,56 24025,83 20093,41 19329,09 10953,63  9253,63
15% 79456,71 55926,60 41463,00 31853,48 25117,91 21006,75 20207,70 13679,53 11451,51 9674,24

20% 82911,35 58358,20 43265,75 33238,42 26209,99 21920,07 21086 17236,74% 14274,29 11949,42 10094,87
25% 8636599 60789,78 45068,49 34623,36 27302,10 22833,42 2196 4,94 14869,03 12447,31 10515,48

30% 89820,63 63221,38 46871,22 36008,28 28394,18 23746,76 22843 8673,11 15463,80 12945,21 10936,12

QL

Sensitivity analysis: Discount | Bonus @ ity analy%

30% 5480 020,9
25% 4566 684,1
20% 3653 347,3 65,0 k3 476,3
15% 60,0% 7 1104
£ 71104 |
E 10% 1826 673,4 0%
E = . =
S % Q
= F 45,0% |
5 26 | 1%
o
E 10% hs26 673,6 40,0%
15% 2740 010,5 i T
. - 30,0% 14230 443,1
V 25,0% | oz |

. 200%
Changing th
v Changing the value

epor he WACC [Weighted Average Cost of Capital] calculation

determi is parameter is important for the final result of the
he calculations at the level of 44.1%. The table above
in the range of 20% - 65%. In addition to the final valuation, a

W, e
[ was . The table above also includes this parameter as a variable that
affects t In"the absence of the discount [described in this report] and with the

same WACC , the value of the XYZ project would be USD 18 266 742,57. On the other
hand, in the absence of a discount and a decrease in the weighted average cost of capital to
20% [minus 24.1%], this value would be USD 69 092 795,90. A detailed sensitivity analysis is
presented in the table above.

SCENARIO ANALYSIS
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Western Global (US &

Scenario CAC change [%)] Regional T Middle East]
1 -50% 25.00 42.50 42.50
2 -45% 27.50 55.00 46.75
3 -40% 30.00 60.00 51.00
4 -35% 32.50 65. 55.25
o 5 -30% 35.00 .00 59.50
Optimistic
6 -25% 37.50 0 63.75
7 -20% 40.00 80.0 68.00
8 -15% 42.50 vg.oo 72.25
9 -10% 4 90.00 76.50
10 -5% 47. 95.00 80.75
Neutral 11 0% 00 100.00 85.00
12 5% 50 éDS.OO 89.25
13 10% 5.00 110.00 93.50
14 15 57.5(0 115.00 97.75
15 % 0. 120.00 102.00
Pessimistic 16 % vﬁz.so 125.00 106.25
17 30% 65.00 130.00 110.50
18 35‘& 67.50 135.00 114.75
1 % 70.00 140.00 119.00

20 5% 72.50 145.00 123.25

21 3 ; 50% 75.00 150.00 127.50

r acquisition costs. Optimistic 1-10, neutral 11 and
rio #11 assumes a user acquisition cost of USD 50 for
rn Europe] and USD 85 for [Global (US & Middle East)]. The
d using these assumptions. Detailed data in the above scope can
ove tables should be read together with Table 7, which is found on
the next pa ple, in scenario # 1, a decrease in the cost of acquiring a customer for
3 regions by 50% was simulated, which contributed to an increase in the value of the project,
assuming no changes in other parameters. Details in Table 7:

Sc
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Scenario Valuation of Privtrpis.com

1 178 395 420 Comment:
) 105 138 132 Table 7 is an extended version of
3 73 118 463 the sensitivity analysis that was
4 53 835 310 carried out on the jous pages
5 41 403 945 of this report. Thé¥sce analysis
6 37970 812 was prepare the following
7 26 994 986 assumpt
8 22591 338 ha in the sales
9 19254695 ?entage of  customer
10 16 672 188 cquisition cost for the
11 14613 389 o md% regions from -50%
12 12 954 601 in the initial phase of
13 11 588 OOQ roject
14 10 44 Other assumptions have not
15 % & changed.
16 ?.
17

= e
O o

® LR

24 635

o 6777 348p
e

Table 7
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GRAPHIC PRESENTATION OF DATA

Selected financial data and market indicators [Profit and loss account]

2024 &2025

Financial data 2023
Total revenue 0 86 365 948 990
Revenue change y/y - - 361,9%
EBIT 749 100,0 @,s 4 694 658,0
EBIT change y/y - 1,7% -575,8%
EBITDA -749 100,0 0361 79? 781533,0
EBITDA changey/y - % -597,1%
Net profit -821 Q = Qj 4 694 658,0
Net profit change y/y - «Jﬂ 25,2% -556,2%
Gross margin on sales - -1,1% 1,2%
EBIT margin o - v -1,1% 1,2%
Q -1,1% 1,2%
o V : -1,2% 1,2%
QvSO 000,0 123 750,0 150 750,0
0,0 25000,0 86 875,0
0,0 0,0 0,0
- 0,1% 0,0%
- 495,0% 173,5%
ue - 0,0% 0,0%
Revenue - 0,0% 0,0%
-17,8x -14,2x 3,1x
-19,5x -15,2x 3,1x
-19,5x -14,8x 3,1x
- 0,2x 0,0x

2026
1100532 247
175,9%
19955 761,3
325,1%
20093 011,3
320,2%
19955 761,3
325,1%

1,8%

1,8%

1,8%

1,8%

180 900,0
137 250,0
0,0

0,0%
131,8%
0,0%
0,0%

0,7x
0,7x
0,7x
0,0x

* EQ/NET PROFIT or EQ/ EBITDA or EQ/EBIT or EQ/ SALES
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Profit and loss account 2023 2024 2025 2026

Amortisation 0.0% 0.0% 0.0% 0.0%
Usage of materials and energy 1.5% 0.1% 0 0.0%
Foreign services 44.3% 5.0% Sh 3.5%
Taxes and fees 0.0% 0.0% & % 0.0%
Salaries 42.6% 1.3% 1% 0.2%
Social security and other benefits

10.7% 0.1% 0.1%
Other generic costs 0.9% 0.5% 0.5%

Value of sold goods and materials

8% e 95.1% 95.7%

Revenue
1100 532 247

1200000 000 1,8%

Ng&
3
]
@, 9
2,
=X

398 948 990

86 365 593

2025 2026
Source:
EBIT margin [%]
20 1,8%
19 955 761
2% 1,2%
15000 00! 1%
10000 000 1% 0,0%
5000000 0%
0 1%
1,1
-5000 000 1%
2026 2%
2023 2024 2025 2026

Graph 2
Source: data from the company
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EBITDA EBITDA margin [%]
1,8%

25000000 20093 011 2%
20000 000 2% 1,2%
15000 000 1%
10000 000 1%
4781533 0,0%
5000000 0%
o - 1% \/
-5000 000 -749 100 -961 790 -1% !
2023 2024 2025 2026 2%
2023 2024 025 2026
Graph 3

Source: data from the company

Net profit Net profitak @
2%
2
1%

1,8%
25000 000

19955761
20000 000
15000 000

10000 000
4694 658

5000000 -
4 — —
5000 000 -821977 -1029 186
2023 2024 2025

g
-2%
2023 2024 2025 2026

e strategy

tors, some of which are beyond the control of the future Company, and which
may hinder thetimpl ntation of the strategy. Among such factors, one can distinguish, among others,
difficulties in developing and implementing new solutions. Reasons for this condition may include lack
of access to highly qualified managers and specialists, lack of access to technological solutions or
increased competition from third parties. The lack of or slow pace of product development may have a
negative impact on the achievement of operational goals and, consequently, on the number of
customers and the Company's financial results. Failure to implement the strategy may result in the
Company's inability to achieve the growth rate and acquire new customers. The company keeps track
of technical news and the market to be prepared for strategy adjustments. The pace of changes on the
market where XYZ intends to operate may cause individual elements or the entire strategy to fail.
Considering the above, there is a risk that the strategy will be implemented to a lesser extent (or not all
strategic goals will be achieved) than expected, with a significant delay or with unsatisfactory results. If
XYZ encounters unexpected barriers in the implementation of the developed strategy, it may be forced
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to change it or adjust its strategic goals. The materialization of the risk may have a significant impact on
the decline in revenues and profitability of the project.

Risk of increased costs

In order to achieve the assumed number of XYZ users, it is necessary to incur signifi xpenditures
on sales and marketing. Unfavourable changes in prices (including an increase in P products
and services purchased by the enterprise and a decrease in the prices of pro&wd ervices sold)
cause specific consequences for the costs of services provided, costs of products sald, sales revenue,

profit, and ultimately also on the potential value of the project.

Risk of losing staff

Owing to the business profile and the stage at which t project is, the competence and
determination of people responsible for development a al. In téent of the loss of key
personnel, there is a high risk of not achievin assumed ts, and thus a potential
decrease in the value of the project. Th P depends on qualified managers and
specialists in the fields such as Internet mar oftwafepfinance, law, or sales. The inability

to meet salary expectations or othe itions exp? by employees creates the risk of
n

losing key team_members or a larger of e% d team members. The realization of
ive j on the.d ment prospects, financial situation, or

g

on the international market. Due to concluding sale and
in EUR and USD, the Company identifies its exposure to

echnological solutions in the products and services offered by the
maintain a competitive position on the market, investment in new
solutions is required. There is a risk of new solutions appearing on the market, which will make
the products and services offered by the Company unattractive and will not provide the
expected revenues.

Risk of serious errors or defects in the software

The software used in the company's operations, despite conducting professional tests, may
contain errors, faults, security gaps that are difficult to detect and correct, especially when
implementing new versions. The above events may result in a leak of sensitive data, loss of

XYZ | ANALYTICAL REPORT 137



revenues, significant capital expenditures, delay in providing software or a given functionality
or loss of market share and reputational damage, which may have a negative impact on the

Company's operations and financial results.
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MARKET ENVIRONMENT

Tourism is an important sector of the economy and has a significant positive impact on
economic growth and employment in Europe and worldwide. The importance of tourism is also growing
in the daily lives of European and global citizens, who travel more and more, both fofleisure and for
work. Tourism is related to issues such as cultural and natural heritage, contempor itions, and
culture. It is also a perfect example of the need to reconcile economic grewth with”sustainable
development, including the ethical dimension. Tourism also contributes greatly to roving Europe's

image in the world, to promoting our values and enhancing the attractive%ft\he European model,

1

which is the fruit of centuries of cultural exchange, linguistic diversity, and y.

The last decades have been a time of unprecedente h in international tourism
(OECD, 2020). In 2018, the global number of foreign tourists a nted to 1.44 billion people,
an increase of 5.8 percent compared to the previous y Id Bank;%2020). Over the years -
since 1995 - international tourism has grown at an ave nual ra 4% worldwide. Such
a stable growth in time and ahead of long-term £ @ asts of for YZ has become possible

thanks to the growing number of global mj s, i.e. t gory of people with free
income that can be allocated for any ption poses. In 2020, the European

Commission estimated that globally, thegaumBer of this,category increased from 1.8 billion in

2009 to 3.5 billion in 2017, with the |a : increasedn Asia. The tourism sector, which has great

potential for dexelopment, has n st ly afé by the outbreak of the COVID-19 virus
ism industr asgthe first t@ suffer

d similarly in hen foreign tourist arrivals to China and Hong
of the S utbreak y/y. A similar slump was seen in 2009, when
the global number of foreign tourists by 4% compared to the

ouns&\ e situation of threat and uncertainty is not
W

on, the recession caused by the pandemic has reduced
ant part of households, limiting their participation in tourist

e European Travel Commission (ETC), an association of
ons, the number of arrivals from abroad in 2021 in the
fore the pandemic. In the first months of 2022, this loss
g to expert predictions, it will decrease in 2022 to only 30%. As
ere are no new or escalation of already known threats - it should
the crisis caused by the pandemic, lockdowns, and war by 2025.
It is much better i e case of more local tourist traffic, which does not require crossing
borders and subjecting to unexpected health rigors. However, internal and international tourist
traffic is changing its face. Months of isolation and fear of infection have significantly increased
tourists' interest in destinations and activities that allow them to travel and stay while
maintaining a distance from other tourists. Less indoors, more outdoors.

Every two years, the Davos Forum publishes an indicator of the development of
individual countries in the field of tourism services. It summarizes (the study includes several
dozen very detailed measurements) the above-mentioned expectations regarding their quality.

L https://eur-lex.europa.eu/legal-content/PL/TXT/HTML/?uri=CELEX:52010DC0352&from=EN
2 https://pie.net.pl/wp-content/uploads/2020/05/PIE-Raport_Turystyka.pdf
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It is also a kind of guideline for government institutions shaping the policy of tourism
development in their countries. Considering the size of the T&T sector in generating GDP and
the number of jobs (as much as 80% of them are in small and medium-sized enterprises), it is
quite an important element of the economic policy of many countries.

Davos World Economic Forum Travel and Tourism Ranking

Kolejnos¢ panstw wg miejsca w rankingu Travel & Tourism Development Index 2021

® Wynik* Zmiana od 2019 r.wpkt proc™™ @ Poziom w stosunku do $redniej w $wiecie Q iejscaod 2019r. "
(o$ prawa, proc.)
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21, published in the Davos report, indicates that Japan

e USA, Australia, and Singapore, these are European
and Germany. Further places are occupied by other
Korea (15th) and Hong Kong (19th) are also in high positions.
X (10.6% above the global average). 117 countries have been

rist market and the increasingly common awareness of the impact of
tourism on the natianal added value result in taking measures by individual governments aimed
at the development of national tourism potentials. This is accompanied by a reflection on the
factors which have a significant impact on the increase in the tourist attractiveness of individual
regions. The World Economic Forum (2019) distinguishes four basic groups of factors
determining the tourist attractiveness and competitiveness of individual countries. These are:

1. political and economic environment,

2. infrastructure,

3. natural resources and cultural heritage,

3 https://www.obserwatorfinansowy.pl/bez-kategorii/rotator/turystyka-rozkreca-gospodarki-i-inflacje/
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4. other supporting factors.*

Index of Tourist Attractiveness and Competitiveness: dimensions and components

. " Zasoby srodowiska
[Otu::gzg;lmgme J Infrastruktura J [ naturalnego ] [
i dziedzictwo kulturowe

Zasoby Srodowiska
naturalnego

Palityka turystyczna
panstwa

i Infrastruktura powigtrzna

Otwartosc Infrastruktura drogowa  : ;‘I Driedzictwa kulturawe ¢
migdzynarodowa FE imorska = & jatrakcyjnosc biznesowa ;s

arunki higieniczne

Infrastruktura ustugowa
i opieka zdrowotna

Honkurancyjnosd cencwa dla turystéw

Palityka ochrany
Lrodowiska

& na rynku pracy

rastruktura informacyjna
i komunikacyjna B
Zrodto: adaptacja PIE na podstawie: Swiatowe Foru EznE (2017; 3«\

e last touris onHefore tthreak of the coronavirus pandemic. This

sector@enerated appwately 10.3% of global GDP with a total value
nnual th es?ed at 4.7%. In 2020, a catastrophe struck and
bal GDP. 62 million people lost their jobs in the

0% to 5.3&@
21 there'was a rebound: the contribution of the tourism sector
% (an increase of 21.7% on a yearly basis), and 18.2 million

| tourism sector will create around 126 million new jobs over
d grow at a rate of around 5.8% per year, outstripping the
which is forecast at 2.7% per year. In 2032, the value of
rox. USD 14.6 trillion, which will account for approx.

entire

4 https://pie.net.pl/wp-content/uploads/2020/05/PIE-Raport_Turystyka.pdf
5 https://stronapodrozy.pl/turystyka-i-covid19-czy-branza-wrocila-do-normalnosci-jakie-sa-prognozy-na-kolejne-10-lat-
eksperci-wttc-przedstawili-nowe/ar/c7-17126051
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BASIC TERMS

EBIT - result on operating activities o
EBITDA - result on operating activities increased by.am ation \
Net debt — interest-bearing debt less cash and ivalent&
WACC - weighted average cost of capital
CAGR - average annual growth o v
EPS - net profit 0
it and thion ¥
ion and ne’w&v

rofit to sales revenue
net profitabili net profit to sales revenue

CAPEX — means capital expenditures

WC - working capital

Dyield - the quotient of the dividend per share and the market price of the share

Payout ratio — dividend payout ratio

Beta — coefficient taking into account the dependence of the change in the share price of a given
company on the change in the value of the index

FCFF - free cash flow for equity owners and creditors

NOPAT — operating profit less a hypothetical tax on this profit
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Receivables turnover in days — It shows, on average, after how many days the cash from receivables
reaches the company, calculated according to the formula 365/ (sales revenues/average receivables in
a given period).

Inventory turnover in days — It shows, on average, after how many days the inventory is sold and
renewed, calculated according to the formula 365/ (cost of goods sold/average invemtory in a given
period).

Trade payables turnover in days — Shows the average speed of trade payablés settlement in days,
calculated according to the formula 365/ (cost of sales/average trade payablesin a n period).
Current liquidity — It shows to what extent it is possible to repay short- igbilities by converting
current assets into cash, it is calculated as the ratio of current assets less s -term accruals to short-
term liabilities.

Quick liquidity - Shows the ability to pay short-term liabiliti
assets into cash, calculated as the ratio of current assets [€
short-term liabilities.

conwerting the most liquid current

torles%hort -term accruals to

Interest coverage ratio — Shows the degree of debt se curity, cal ﬁ 2d as the ratio of profit from
business activity increased by interest to the val interest.
DCF —the most popular and effective of the valu thods ed on discounting future cash flows

s method in taking into account all cash flows that

ney% . The disadvantages of the DCF valuation
rge number mptions and meters that need to be estimated and the

n to changes inthese fact
d on the compa lso?ﬁaluatlon multipliers of companies from the industry
ates. Thi thod reflects the current state of the market very well,
is simpler to use. Its disadvantages include high volatility related to
ange indices (in the case of comparison to listed companies),
omparable companies and the simplification of the company
ortant parameters (e.g. growth rate, corporate governance,
ccounting standards).
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LEGAL NOTE

This material has been prepared by Mateusz Laska, seated in Warsaw, at the following address:

Ul. Kraicowa 61 lok. 10, Warsaw q
This report was prepared in cooperation with the Company - the Compaﬂde descriptive
e com

information and forecasts. Mateusz Laska estimated the fair value of ny on the basis

of the forecasts provided by it and did not verify the manner in he forecasts were
prepared. For the preparation of this report, he received rem tionfrom the company and
hopes to receive remuneration in the future. The situation ed above may lead to a
conflict of interest. The report does not contain all inf@ @ )n aboutthe Company and does
not enable a full assessment of the Company, in ticule ter %s financial situation,
because only some data concerning the Comp re selected for the report, which also
means that a comprehensive assessment Company,omithe basis of this report is not
possible. &

All information contained in this repo 'nformatio?brposes only and does not constitute
a recommendation within the meani mm@ elegated Regulation (EU) 2016/958 of

gulation (EU)#No 596/2014 of the European Parliament and of
to reg Y tec?l tandards regarding technical means for the

vestmen@ endations or other information recommending
strategy ‘and disclosing particular interests or indications of
investment advice, an offer or an invitation to anyone (or any
ction on an instrument or financial instruments issued by
nstitute investment, legal, accounting or other advice,
damages resulting from or related to the use by recipients

e future. Mateusz Laska does not provide any assurance that the given
forecasts wil e. If the report indicates the addresses of websites that were used to
prepare Mateusz Laska, he is not responsible for the content of these websites.

This report is not intended for distribution via recommendation distribution channels, nor is it
made public by Mateusz Laska. This report has been prepared and made available only to the
company. Mateusz Laska has no knowledge or influence on how the company will use this
report, in particular to whom, how and in what form it will be made available. Mateusz Laska
does not reserve the exclusive right to distribute this report, but stipulates that the final
recipient other than the company should not make any investment decisions on the basis of
this report. If the final recipient of this report has received this report from an entity other than
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Mateusz Laska, Mateusz Laska shall not be liable for any actions or omissions of the final
recipient taken on the basis of reading this report.

Mateusz Laska is not obliged to ensure that the financial instruments referred to in this
document are appropriate for a given end recipient. Therefore, when preparing this document,
Mateusz Laska did not take into account the individual needs and situatio given end
recipient. Instruments, estimates, assessments, or forecasts presented i d in this
document may not be appropriate for a particular end user. This docum been prepared
with due diligence, reliability and objectivity based on publicly avail information, including
information published by the company. The information and opihi®ns contained in this
document have been collected or developed based on sourc Mateusz Laska considered
reliable. However, Mateusz Laska and his affiliates are ng

spomsible for any inaccuracies or

omissions. This document expresses the knowledge an @ s of it or/authors as of the

date of preparation. Some financial information ojeetions en made available by

the company. Mateusz Laska verified this inform to the eﬁhis knowledge. However,

he does not guarantee that, in particular, t casts or estimates presented by the company

were prepared by the company in a reliable manner %ﬁo he best of his knowledge at the
g

regardi company's operations.

sions constitute:
the meaning of Art. 66 of t t of April 23, 1964 - the Civil Code,

dingac ctor c?g an obligation,

q ancial instruments or public offering of financial
i ng Art. 3 of the Act of 29 July 2005 on Public Offering,
troduction of Financial Instruments to Organised Trading, and

she heldin thelast 12 months, financial instruments issued
ho participated in the preparation of the report do not hold
have not purchased any shares in the Company in the past. All
contained in the report constitute an independent opinion of analysts
as of the date of t
(whether negligently or otherwise) for any damages arising from the use of this document or

report. Neither Mateusz Laska nor the employees accept any liability

its content.

When preparing this report, Mateusz Laska took into account in particular:
e Accounting Act of September 29, 1994.
e |FRS 13 "Fair Value Measurement"

Pursuant to the Accounting Act, the fair value is the amount for which a given asset could be
exchanged, and a liability settled under the terms of an arm's length transaction, between
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interested and well-informed, unrelated parties. Mateusz Laska prepares a fair value
measurement in accordance with the following hierarchy:

Prices quoted (unadjusted) in active markets for identical assets or liabilities to which he has
access on the valuation date,

Inputs other than quoted prices included in Level 1 that are directly or indirec%ervable for

the asset or liability,
Unobservable inputs for the asset or liability.
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